


Entrepreneurship, Cooperation and Humanity are the three intrinsic 
values of the Banque Populaire Group, driving it to form new 
partnerships in order to continue to improve its performance. The Group 
benefi ts from strong local relationships with its 7,800,000 customers, 
developing tailored and innovative banking solutions. Yet it maintains 
its long-standing commitment to its member-stakeholders, customers 
and employees, or its patronage and sponsorship efforts. The Group’s 
success has been underpinned by a solid organizational structure, 
based on the complementarity of its various dimensions:  cooperative, 
federal and international. These strengths enable it to deliver solid 
performances and enjoy a strong position in a number of areas.
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