
Banks with a stronger human side 
and a greater local presence.
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Its purpose
Groupe BPCE has three main aims: 

to support individuals, small 

businesses, companies and 

institutions on a day-to-day basis 

and over the long term, to invent 

solutions to anticipate and respond 

to its customersÕ growing demands 

and, more generally, to make a 

commitment to acting responsibly 

and sustainably.

Its strengths
Groupe BPCE has a unique 

organizational structure. The 

20 Banques Populaires and 

17 Caisses dÕEpargne are the 

parent companies of the BPCE 

central body, which deÞ nes the 

groupÕs strategy and manages 

the implementation of this strategy. 

The Banque Populaire and Caisse 

dÕEpargne networks maintain their 

autonomous status and constitute 

one of the new groupÕs main 

assets. Groupe BPCE has a total of 

7 million cooperative shareholders 

and serves 37 million customers, 

equal to one in two people in 

France, with 8,200 branches across 

the country. BPCE is a Þ nancially 

solid group, with capital of 

Û36 billion and net banking income 

of Û16.5 billion.

Its priorities
Groupe BPCEÕs priorities are 

controlling risk, capitalizing on 

commercial synergies and 

restructuring its corporate and 

investment banking activities in 

order to create Þ nancial ß exibility 

and face the future in a stronger 

position. With its two historic 

brands Ð Banque Populaire and 

Caisse dÕEpargne Ð and numerous 

others, including Natixis, CrŽdit 

Foncier, Nexity and Foncia, Groupe 

BPCE offers its customers a broad 

range of products and services.

GROUP PROFILE
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Banque Populaire and Caisse dÕEpargne have been brought  to gether 

to create FranceÕs second-largest banking group, a 

resolutely powerful and modern group. 

Groupe BPCEÕs 37 million customers, 7 million cooperative share-

holders and 120,000 employees attest to its solidit y and status. It 

lives up to its role as the leading partner of individuals, companies 

and the economy as a whole. 

Banque Populaire and Caisse dÕEpargne share the same funda-

mental values of  a human side, solidarity and local 
presence. It is this valuable heritage, derived from the two 

networksÕ spirit of cooperation, that makes the group so unique. 

Now more than ever, this experience and these value s make 

Groupe BPCE a different kind of company, one that is both a strong 

performer and responsible, favoring growth on a more local 
and human level. 

Its ambition is to be a bank with a stronger human 
side and a greater local presence serving people, 
companies and institutions.
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Expertise in 
three main areas
Powerful and complementary banking networks 
and a diverse range of brands constitute major 
strengths for Groupe BPCE, allowing it to operate 
successfully in three main business lines.
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Retail banking

Groupe BPCE is FranceÕs second-largest retail bank. It draws on the 
strength of its two networks Ð Banque Populaire and Caisse dÕEpargne Ð 
with their extensive coverage of the whole of France. It also beneÞ ts 
from a variety of other complementary brands including CrŽdit 
Maritime, SociŽtŽ Marseillaise de CrŽdit (SMC), the banks of the 
OcŽor network and Banque Palatine. The group offers a particularly rich 
array of products and services, including day-to-day banking services, 
loans, electronic banking, private banking and wealth management, 
receivables management, savings, pensions, tax-efÞ cient solutions, 
investment products, and also very speciÞ c products to meet the 
needs of all of its customers.

No.1  
BANK 

FOR SMES

No.2 
BANK 

FOR INDIVIDUALS

No.2  
BANK 

FOR SMALL 
BUSINESSES AND 

SOLE TRADERS

No.3
BANCASSURER 
FOR CAR AND 

COMPREHENSIVE 
HOME INSURANCE

No.2  
INSURER 

OF MORTGAGES 
TAKEN OUT BY 

PRIVATE INDIVIDUALS
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Groupe BPCE is a key player in the real estate sector and a market 
leader in France in home loans for private individuals, social housing 
and project Þ nance. With Caisse dÕEpargne and Banque Populaire, 
as well as Foncia, Nexity and a number of subsidiaries, the group 
covers every level of the real estate industry. This ß agship activity is 
one of the core building blocks of the groupÕs proÞ tability and growth. 

Real estate

Insurance: Groupe BPCE is one of the largest bancassurers in France. For its retail 
banking networks, insurance is one of the main growth drivers and one of the 
cornerstones of customer relations. The day-to-day needs of its customers are 
covered by a comprehensive range of products including life and non-life insurance, 
health and disability insurance, and credit insurance. The groupÕs activities are 
supported by its specialist subsidiaries and partners.

No.1 
PRIVATE 

OPERATOR IN 
SOCIAL HOUSING

No.1 
IN REAL ESTATE FINANCING 

FOR SMALL BUSINESSES 
AND COMPANIES

No.1
IN RESIDENTIAL 

HOUSING 
DEVELOPMENT

No.1 
IN RENTAL 

MANAGEMENT AND 
CO-OWNERSHIP

No.1 
IN RESIDENTIAL 

PROPERTY 
SALES
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With Natixis, which has operations in France and 67 countries, 
Groupe BPCE offers solutions in the areas of corporate and 
investment banking, savings Ð asset management, private 
banking and life insurance Ð and specialist Þ nancial services. 
Natixis, which enjoys business relations with FranceÕs leading 
corporates and institutions, offers synergies with the groupÕs 
banking networks to support businesses, institutions and public 
authorities in their projects.

Investment banking, 
asset management 
and Þ nancial services

No.1 
IN PRIMARY 

EQUITY MARKET 
ISSUES (NUMBER 

OF TRANSACTIONS) (1)

No.1 
IN MONEY MARKET FUND 

MANAGEMENT AND 
A LONG-STANDING 

MANAGER OF SRI PRODUCTS 

No.1 
IN EMPLOYEE BENEFITS 
PLANNING (EMPLOYEE 

SAVINGS AND PENSIONS, 
GROUP  INSURANCE, ETC.)

No.1
IN CREDIT INSURANCE
AND No.3 WORLDWIDE

No.2
BROKER OF 

FRENCH SECURITIES (2)

[1] Source: Bloomberg.
[2] Source: AgeÞ -Thomson Extel Focus France.

Natixis: market-leading positions in France 
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A group with multiple business 
lines and brands

BPCE*
Central body

Ð Financi•re OcŽor
Ð BCP France & Luxembourg
Ð SMC
Ð BICEC
Ð BCI

Ð GCE Assurances
Ð CNP Assurances (17.7%)

Ð Foncia
Ð VBI
Ð MA Banque
Ð etc.

Ð CrŽdit Foncier
Ð Nexity (40.9%)
Ð Banque Palatine
Ð etc.

Free ß oat

50 % 

CCI 20% CCI 20%

72% 28%

With 8,200 branches in France, the two major Banque Populaire and 
Caisse dÕEpargne networks Ð which will maintain their respective brands 
and autonomy Ð are supported by specialist subsidiaries with expert 
knowledge of the areas in which they operate.

Groupe BPCE

* The French government holds Û3 billion in preferred shares without voting rights.

17 Caisses 
dÕEpargne

Other networks and 
 international subsidiaries 

Insurance subsidiaries

Natixis

BP Participations CE Participations

20 Banques
Populaires
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And also: Banque BCP, Banque BCP Luxembourg, Banque de la RŽunion, Banque de Nouvelle-CalŽdonie, Banque 
de Savoie, Banque de Saint-Pierre-et-Miquelon, Banque de Tahiti, Banque des Antilles fran•aises, Banque des 
Mascareignes, Banque Chaix, Banque Dupuy, de Parseval, Banque Marze, Banque Pelletier, Banque Tuniso-
Koweitienne, BCI, BICEC, CrŽdit Commercial du Sud-Ouest (CCSO), CrŽdit Immobilier et H™telier, MA Banque, 
Meilleurtaux, SŽrŽna, SBE, VBIÉ

Customer relations based 
on well known brands

By making customer satisfaction a priority at all times and favoring 
responsible products and services, Groupe BPCE beneÞ ts from the local 
presence, innovation and high quality services offered by its networks, 
which enjoy a strong position in their local region.
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50, avenue Pierre Mend•s France, 75201 Paris Cedex 13 Ð France
Tel.: +33 (0)1 58 40 41 42 Ð www.bpce.fr
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37 million  

customers 

8,200 
bank branches 

7 million  
cooperative shareholders 

120,000 
employees 

No.1  
bank for SMEs

No.1  
in employee savings, solidarity-based 

savings management, SRI management and microcredit 

No.2  
bank for individuals, small businesses 

and sole traders  
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